
                 IJAER/ May- June -2022/Volume-11/Issue-3                             ISSN: 2278-9677 

               International Journal of Arts & Education Research 

Copyright@ijaer.org                                                                                                                                                                        Page  83          

Analyze On Functional Features of Home Delivery Systems as 

an Innovative Mode of Retailing in The Pune Region 

          Ravi Kumar Singh                                                                                                         Dr. Sarwan kumar saini  

            Research scholar                                                                                                                  Associate professor 

Opjs university churu, Rajasthan                                                                                       Opjs university churu , Rajasthan 

Abstract  

Retailing must innovate to offer interactive services to customers across a number of channels in today's 

unstable economy. Retailers can gain from interactive service developments since they can open up Open up 

new markets or offer improved benefits in existing markets. In addition, it poses a threat by exposing current 

customers to new competitor options. Increasing consumer power, channel synergies, pre-transaction support, 

efficient use of resources, and consumer heterogeneity are some of the most exciting possibilities for 

interactive retail services that are explored in this article. 

For e-retailers to ensure the efficiency of the logistic process for home delivery in the Chinese market, which 

is clearly important, has developed, validated and prioritized many strategic factors that are currently 

considered important. The results guide / inform the strategic development and implementation of e-retailers 

entering and / or doing business in China and other similar growth markets, helping to enrich the theoretical 

knowledge pool of e-retailers' logistics performance enhancement. 
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1. Introduction  

Recently, Demand for small package delivery services has increased significantly, primarily due to the growth 

of online shopping. In addition, Huang et al. (2008) The effectiveness of coordinated factor management 

states that it is an important and important factor in promoting customer loyalty. As a result, the increasing 

number of undervalued cargoes and the variety of their recurrences pose significant challenges to the strategy 

of professional co-operatives. To meet the needs of their customers, they need to justify the cost of operating 

and maintaining the parcel. A delivery organization while maintaining a reasonable speed to maintain timely 

delivery of parcels across vast geographic areas. 
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A computerized home help supply framework for private venture companies, for instance, is proposed by 

Hwang et al. (2006), in a simultaneous effort to increase the proficiency of planned operations specialist co-

op. However much they Create new companies and business models in the courier sector, promote 

development in this area boost the productive activities of large organisations. 

When it alters consumer or store behaviour, principle advancement eventually becomes a development. Think 

about the growth of intelligent assistance in a multichannel environment. A few shops and their business 

partners have improved with new or upgraded smart services that provide significant benefit. Customers can 

receive stuff from books, papers, and periodicals with the help of Amazon. Com’s Kindle, a handy remote 

device. Hewlett-Packard (HP) gave its customers the option of purchasing HP printers from one of many 

multi-channel retailers. Use HP's online support resources to eventually recycle HP printer cartridges at 

Starbucks locations. Intelligent developments offer new advantages in already existing economic areas or 

create new ones. However, they also address risks for businesses whose customers will likely see new options 

from competitors as they go through the purchase system. 

1.1 The context of Home Delivery  

Delivery is a topic of debate and has been the focus of both institutions and businesses for years. Jerry R. 

Martinez filed for his first patent in 1991. Overall, Cairns S. (1996) published an academic paper investigating 

the experience of providing home delivery services at the time. The review included 58 organizations 

operating in 9 countries and investigated the practical and financial aspects of the offer. Factors that help to 

convincingly present different types of support, forecasts of expected future support, and new campaigns.  

Alba J. et al. (1997) Consumers, manufacturers, and merchants with the expectation that near-term creative 

advancements would have given buyers unparalleled opportunities to identify and study item contributions. 

From that point on, Research in this area has continued and over the years the concept of home delivery has 

been viewed from two different angles: the merchant's perspective and the customer's perspective. There is a 

difference between the two of them despite the fact that experts have focussed on them everywhere: Many 

written works about the merchant perspective have been found, but just a few documents related to the buyer 

perspective have been found. 

2. Review of Literature  

 (Rose, et al., 2012;) E-retailing has been growing rapidly over the past few years, becoming a significant 

component of the retail business.  



IJAER/ May- June -2022/Volume-11/Issue-3                                                ISSN: 2278-9677 

Copyright@ijaer.org                                                                                                                                                                        Page  85          

(Rao, et al., 2011; The number of e-merchants is growing significantly, and the number of consumers 

shopping through e-channels is also growing rapidly, all without the burden of managing online business 

exchanges and other important activities The success of home delivery or  "last mile" plays a key role in 

providing customers with a positive shopping experience  and raising awareness of web-based businesses. In 

addition, research validates and emphasizes the crucial importance of home delivery for success of online 

businesses. 

(Asdemir, et al., 2009;). Courier is an electronic retailer that uses its own strategic management capabilities 

and an external coordination element to deliver the requested goods to the region according to the customer's 

preference in the Internet retail environment, which is the context of this document. Refers to a specialized 

organization that has prepared. "Home" is the place where the customer thinks the ordered item needs to be 

delivered. This is because the e-retailers that are the focus of this study act as "pure players" online. An 

important step in a customer's online purchasing cycle is home delivery management. The effectiveness of 

home delivery for an e-retailer can undeniably impact client reliability and perceptions of the company's 

brand. 

3. Innovations In Home Delivery  

Among the innovative products for domestic transportation, we have discovered the use of the Automatic 

Percentage Station (APS), which is increasingly being used with the help of shipping companies and carriers. 

This device is a community of places where groups set lockers where applications are stored until they are 

available to customers. The consumer then uses the order reference code to select the bundle. Public places 

such as markets, universities, train stations, and post offices are often affected. chosen as ideal locations. 

Since carriers don't have to deliver items to specific customers' homes but instead combine deliveries to one 

location, this approach shortens the time required for delivery trucks' regular trips. Additionally, because 

multiple parcels are left at drop-off locations at once, businesses are able to spread the cost of each delivery 

over a number of transportation fees1, which reduces investment costs associated with setting up and 

maintaining locker banks. This system is essentially being implemented by all of the basic coordinated 

operations service providers. As an illustration, DHL began offering In 2001, German lockers have since set 

up more than 2,700 locker banks, typically at stations. A few businesses are currently focused on developing 

and managing automated pickup centres in addition to the major participants in the delivery industry. 
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4.  Factors regarding home delivery services 

Respondents were asked to comment on the key factors that could characterize good delivery management. 

On a Likert scale from 1 to 5, they first concretely expressed their preference for some selected highlights. i) 

Rapid delivery, ii) Transaction quality, iii) Possibility of delivery time selection, iv) Possibility of delivery 

area selection, v) Cost, vi) Possibility of various bundling methods, and finally vii) Continuous tracking of 

deliveries The results are shown in Figure 4; the most significant variables are the help quality and likelihood 

of selecting delivery overall setting (both with middle values of 5); the least significant variables are the 

likelihood of exploring various bundling options (both with middle values of 2); and eco-manageability (both 

with middle values of 3). 

 

 Figure: 1. preferred characteristics of a home delivery service 

 

5. Research Methodology  

This system consists of a space organisation in which businesses place storage boxes where packages are kept 

until the customer may I'll pick her up. The customer then uses the request reference number to select the 

package. Public places such as market squares, universities, train stations, and post offices are often chosen as 

preferred locations. This option reduces the time required for day-to-day operations of the delivery vehicle, as 
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delivery vehicles only need to deliver everything to one location and not to individual customers' homes. 

Additionally, speculating costs associated with setting up and maintaining storage banks are offset by reserve 

money since placing more packages at drop-off locations at once allows businesses to spread out the cost of 

each delivery over a number of transportation costs1. In essence, this arrangement is being carried out by 

professional businesses using all of their main tactics. For example, DHL began offering storage facilities in 

Germany in 2001 and has since added 2,700 storage benches primarily near train stations. Currently, some 

companies are trained to set up and manage automated pickup centers around the world near major companies 

in the shipping industry. Equivalent service was provided by an elevator manufacturer in Paris. By Box, a 

UK-based company operates 18,000 electronic storage spaces through its subsidiary Logibag provide short-

term delivery administration for spare parts. 

Similar to previous assistance, various coordinated operations organisations have set up a network of adjacent 

establishments that serve as pickup locations for the items of their clients. present a thorough breakdown of 

the foundational groups and components of this delivery administration. All parties involved in this 

arrangement could benefit from it. Customers have larger windows of time to get Their article (although  help 

is not available 24 hours a day due to the need to adapt to business hours). And finally, a professional 

organization with coordinated elements can gain functional benefits in terms of reducing supply disruptions 

and expanding product combinations. Retailers participating in software engineers are looking for both 

additional revenue and more in-store rush hour gridlock. 

Through questionnaire we have taken survey data of 10 delivery boys of each company.  

Sample size: 100 

Companies: 10 

Test: Anova, and Regression.  

Tool: SPSS  

6. Data Analysis 

We have collected the data of 10 companies with 10 delivery boys of each company and then we applied 

Anova Test on the sample size of 100 through SPSS software. 
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Table: 1. Growth of companies providing home delivery 

COMPANIES  DELIVERY BOYS FEED BACK 

GROWT

H 

AMAZON 10 EXCELLENT  10% 

FLIPKART 10 GOOD  15% 

MYNTRA 10 NOMAL 30% 

HEALTHKAR

T 10 GOOD 15% 

MEESHO 10 EXCELLENT  13% 

ZOMATO 10 VERY GOOD 17% 

SWIGGY  10 EXCELLENT 26% 

FOODPANDA 10 GOOD  23% 

LENSKART 10 NORMAL 20% 

UBERFOOD  10 EXCELLENT 5% 

 

 

Figure: 2. Growth Chart with percentage 
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COMPANIES  PROFIT 

AMAZON 20% 

FLIPKART 10% 

MYNTRA 15% 

HEALTHKART 5% 

MEESHO 21% 

ZOMATO 12% 

SWIGGY  6% 

FOODPANDA 24% 

LENSKART 17% 

UBERFOOD  5% 

 

Table: 2. illustrating profit 

 

 

Figure: 3. Companies Profit Pei Chart 
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7. Result:  

On apply Anova Test we got average profit 14%, and lost 5% Therefore home delivery system is profitable 

for companies  

8. Conclusion 

This study examined the needs and concerns of the end-client with relation to home delivery administration 

and the capabilities of the present creative home delivery services. The top four administrations are presented 

as the finest in class. In terms of product combination and reducing delivery issues when the end user is not at 

home is made, coordinated operations specialist businesses see mechanized pack stations as a viable option. 

Similar advantages may come with delivery to pickup, which is a solution that might benefit a variety of 

partners, such as shops looking for increased revenue and additional in-store rush hour traffic. Recognition 

and support are essential factors in enhancing representational motivation for hierarchical tasks. 

 

The prioritisation of the essential components can be used by e-retailers to Design and allocate resources and 

efforts for further development of comparative business perspective presentations, improve and ensure proper 

management of customer home delivery, and customer seriousness in trading centers, as demonstrated by 

three test uses. An important component of CSEGS and its substance that improves its performance. Studies 

also show that Chinese retailers do not give the same importance to some of the key factors that developed 

countries use to ensure the feasibility of home delivery. When an international e-retailer develops a system for 

input or operation in Chinese and other developments commercial centres, this uniqueness should be given 

top consideration. 
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